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Thispresentatiocontainsvritteror oralforwardookingstatementsncludinghoserelatedo ourcapitaheedspusinesstrategies,
expectationand commitment$Statementthatincludethe wordsii mafy & x preicrt tdéiepnl dadn,® riigoe tosf eoar tecc, a
Abelif prvadj@enctti dca sptaiit meadtn andsimilastatementsfa futureor forwardookingnaturadentifforwardooking
statement$-orthesestatementandall otherforwardookingtatementsye claintheprotectionf thesafeharboforforwardooking
statementsontaineth the PrivateSecuritiekitigatiofReformActof 1995 Forwardbokingtatementareinherentlgubjecto risks
anduncertaintiemyanyof whichcannobe predictedavithaccuracyr are otherwiséeyondurcontroandsomeof whichmightnot
everbeanticipatedrutureeventandactuatesultaffectingurstrategiplanaswellasourfinancigbositiormesult®foperationand
cashflows,coulddiffermateriallfromthosedescribedh or contemplatdaly the forwardookingstatements Importanfactorshat
contributeo suchrisksincludebutarenotlimitedo, theeffecof thecredicrisisandeconomidownturim ourmarketsdecreases
televisiomdvertisingpendingndthe rate of developmemtf the advertisingharketsandthe paceof any relatedrecoveryn the
countriegh whichwe operatethesuccessfuhtegrationf MediaProEntertainmeandthe bTVgroupn Bulgariaourabilityto make
futurenvestments televisiobroadcastperation®urabilityto develo@nd implemergtrategiesegardingalesandmultichannel
distributigrchange# thepoliticahndregulatorgnvironmentgherenve operateandapplicatioof relevantawsandregulationshe
timelyrenewabf broadcastingensesndourabilityto obtairadditiondrequencieandlicensesandourabilityto acquirenecessary
programmirandattracaudiences

Fora moredetailedescriptionf theseuncertaintieand otherfeaturespleaseseethe i R iFsakc tsectiosnbour mostrecent
QuarterliReporonFormLOQ filedwiththeU.S. SecuritieandExchang€ommissioforwardbokingtatementspealonlyasofthe
dateonwherntheyweremadeandweundertakaoobligatioto publiclyipdateor reviseanyforwardookingtatementsyhetheasa
resulbfnewinformatiofyturedevelopmentéotherwise



. Headlines

4¥ Recoveries are starting in some markets but are slower
more fragile than expected.

4¥ \\e still expect overall growth in the second half of the y

4¥ \\/e are successfully integrating the newly dctvmed
Bulgaria into CME.

4¥ |nventory is selling out; we are prepared to increase pric
the fall.

4¥ Depreciation of EUR against US$ is affectigplits.



Questions?
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CEE recovery is slow and mixed

T mme | cowem

Credit ratings of Greece, Spain and Portuga

Romania and Bulgaria announce austerity
measures to reduce public spending

Hungary announces potential default

USS$ has strengthened against EUR by 10%
our last earnings call

Romania, Bulgaria and Croatia expected to
In recession in 2010

Retail and consumer confidence has not rec
from its low point in 2009

TV ad spending in our markets continued to
in Q2
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c(¥ Exports and industrial output is growir|
our markets.

“4¥ |n Czech Republic and Slovenia GDP
TV Ad market grew in Q2. Prices will f

4 ING June 28With better debt and bud;
deficit figures than most dEtinezone
smair@nd cheaper labour costs, emerging B

should clearly outperforntthrezona
2011. n (Charl es

veredeconomist , ING)
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Real GDP Growth

Annual Change Rate, %
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Q1 macros: Q1 was the lowest point

Some economies already
showing signs of recovery.
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Source: Bloomberg

Final consumption expenditure of households
Annual Change Rate, %

30%

Consumption fell less than G
in 2009 but is lagging the expdrt
driven recoveries in 2010.
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Consumer Confidence Index
Arithmetical representation of expectations
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TV Ad Market

Annual Change Rate, %

Consumer confidence fel
sharply last year. Signs df
improvement are varied.
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Macroeconomic estimates
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Real GDP 0.4% 1%

TV Ad Spend (5.4%) (1%)

Source: CME estimates based on average economist consensus regqnts, isdaedkidune 2010 (ING, BNP, JPM, Bloomberg), T\VGM Bestichates



CME today: vertically integrated media and entertainment com
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Broadcast Content New Media

AWe are leaders in audience AWe are integrating Mediapro AWwe launched over 40 onlir

in all our 6 markets andbecame a leading products and services witl
producer and distributor of 2.0 million daily unigue
televisiorfiction in the region users

We are the winner of the region. Som
players left, some players are preparec
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a'/ I: The future of CMikone content, multiple distribution

Central European Media Enterprises

a

Our Goal by 2014 is to b

a companies in Europe



